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HOWTO
CONTACT US

CUSTOMER SERVICE

Please visit musicalive.com for basic information
regarding subscriptions and customer service. If you
need assistance regarding any problems with maga-
zine delivery or damaged components, please e-mail
musicalive@intunepartners.com. Remember, we
need your complete name and address to respond to
and solve your problem. Please provide as much detail
as possible in your message, as well as how and when
to contact you.We're committed to providing you with
notonly greateducational materials, butalso great
service.

BACKISSUES

Toinquire about pastissues still available
for purchase, please email us at
musicalive@intunepartners.com.

EDITORIALQUESTIONS

Forany content-related questions or comments, orto
suggestan artist or topic for future coverage, please
e-mailthe editor at sswanson@intunemonthly.com.
We welcome your feedback.

FROM THE EDITOR

Music Alive's March issue offers a diversity of stories, but asis our
practice, a not-so-obvious thread that connects them.There's afeature
about music created or selected forTV commercials, a story aboutthe
science of sound, a profile of Whitney Houston's “Greatest Love Of All”,
and a profile of a modern-day jazz great.The latter story is particularly
timely inthatthe jazz artistand bandleader Jon Batiste has landed a
record eleven nominations for awards to be presented at this year’s
ceremony in April - more than any other artist.

What's the thread? It's “the power of music.” Music moves commer-
cial messages, gives them impact and makes them more memorable.
Houston’s lyric conveys a powerful message that “learning to love your-
selfisthe greatestlove of all.” How sound travels from its origin to the
brain is amarvel of science and a powerful concept, and Jon Batiste's
emergence as the latest artistto carry jazz's torch, bringing the genre
back into the mainstream is a powerful statement about the durability of
the art form, and its ability to evolve and inspire yet another generation.
An oblique connection? Perhaps, but one that underscores the impor-
tance, or dare we say it, the magic of music.

— Stacey Swanson, Editor-in-chief

HEAR THE MUSIC

“Freedom” by Jon Batiste

“Greatest Love of All”
by Whitney Houston

“It's All Right” from Soul
by Jon Batiste

“Home” by CoryWong & Jon Batiste

“Wheaties Cereal”
byTheWheaties Quartet

“Ajax -The Foaming Cleanser”
by Joe Rines

“A Chiquita Banana”
by Chiquita Bananas

“See the USA in your Chevrolet”
by Leon Carr and Leo Corday

“CYMATICS: Science vs. Music”
by Nigel John Stanford

A Summary of the National Core Arts Standards

As you use thisTeacher’s Guide, refer to this summary of the 11 NCCAS anchor standards

Cr1 presentation
Generate and Pr5
conceptualize

artistic ideas and work artistic work
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artistic ideas and work r
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Apply criteria to evaluate
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Cn10
Synthesize and relate
knowledge and personal
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OBJECTIVES

- Develop and refine artistic work for presentation (Pr5)
- Perceive and analyze artistic work (Re7)

-Apply criteriato evaluate artistic work (Re9)

- Synthesize and relate knowledge and personal
experiencesto makeart(Co70)

MATERIALS

-MusicAlive/ magazines (Vol.41 No.6)
-Hearthe Music Playlist
- Computer or mobile device with Internetaccess

START

Ask your studentstoread “Jingle AllITheWay" on pages 6-9 before
reviewing the words below. [ This reinforces comprehension and
vocabulary.]

Jingle-ashortslogan, verse, or tune designed to be easily remem-
bered, especially as used in advertising.

Commercial-atelevision or radio advertisement.

Advertising-the activity or profession of producing advertisements
for commercial products or services.

Product-anarticle or substance thatis manufactured or refined for
sale.

Earworm -a catchy song or tune that runs continually through a
person’s mind.

Licensing-relating to the granting of an official license.

Pendulum-usedto refertothetendency of a situationto oscillate
between one extreme and another.

Embed-fix (an object) firmly and deeply in a surrounding mass.

Catchy - (ofatune or phrase) instantly appealing and memorable.

3

JINGLEALLTHEWAY

Meets National Core Arts Anchor Standards 5, 7, 9and 10

DEVELOP

1.Ask students the following questions:

Where did the jingle getits start?

Which brand gave jingles legitimacy as an advertising tactic?
How?

Why do you think jingles is unique compared to other categories
of music?

How did television enhance advertising possibilities?

Why are jingles so catchy?

Why is the jingle being revived today ?

What styles did writers incorporate into their jingles?

How did the shiftto licensing music effect advertising’s pur-
pose?

Which famous songwriters were also involved in writing jingles
in partoftheircareers?

How many jingles do you remember in your head right now?

2. Listentothe selectionsin Hearthe Music asaclass.

What sounds can you identify?

Whatinstruments do you hear?

How would you describe the structure of these songs?

How do they make youfeel? Why?

Listento the melody? What does the rhythm sound like?
Doesthe style of the music match the lyrics?

Asyoulisten, try and identify different genres of influence the
commercialsincorporate into their music.

CLOSE

Have students selecta productand create acommercial jingle! Create
small groups or make itaclass project.

OR

Watch the commercialsin “Seethe Music.” How does television and
use of music enhance their brand and/or advertising.

ASSESS

Did the studentsread the article?
Did they answerthe review questions?
Did they pay attention to the details of each song?

MUSIC ALIVE! TEACHER’S GUIDE « Vol.41, No.6
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OBJECTIVES

- Develop and refine artistic work for presentation (Pr5)

- Perceive and analyze artistic work (Re7)

-Apply criteriato evaluate artistic work (Re9)

- Synthesize and relate knowledge and personal experiences to
makeart (Co10)

MATERIALS

-MusicAlive! magazines (Vol.41 No.6)
- Computer or mobile device with Internetaccess

START

Ask your studentstoread “GoodVibrations” on pages 10-13
before reviewing the words below. [ This reinforces comprehension
and vocabulary.]

Sound-vibrationsthattravel through the air or another medium
and can be heard when they reach a person’s oranimal’s ear
Frequency -the rate at which avibration occurs that constitutes
awave, eitherin amaterial (as in sound waves), orin an electro-
magnetic field (as in radio waves and light), usually measured per
second.

Pitch-the quality of a sound governed by the rate of vibrations
producing it; the degree of highness or lowness of atone.

Consonant-inagreement or harmony with.

Interval-aspace between two things;a gap.

Amplitude -the maximum extent of avibration or oscillation,
measured from the position of equilibrium.

Cochlea-the spiral cavity of the inner ear containing the organ of
Corti, which produces nerve impulses in response to sound vibra-
tions.

Harmonics—-acomponentfrequency of an oscillation or wave.
Timbre-the character or quality of a musical sound or voice as
distinctfromiits pitch and intensity.

Vibrate-move or cause to move continuously and rapidly back
and forth.

Noise-aseries or combination of loud, confused sounds, espe-
cially when causing disturbance.

Wave -a periodic disturbance of the particles of a substance
which may be caused without movement of the particles, suchasin
the passage of undulating motion, heat, or sound.

Medium -theintervening substance through which impressions
are conveyed to the senses oraforce act on objects ata distance.
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GOOD VIBRATIONS

Meets National Core Arts Anchor Standards 5, 7, 9and 10

DEVELOP

Ask students the following questions:

What are some sources of sound?

How is asound wave introduced?

How do high/low sounds correlate to speed of frequency?
Whatis the difference between consonant and dissonant?
What are the three parts of the ear? How does each part
contribute to receiving information?

How s intensity differentfrom loudness?

How are harmonics created?

What are five ways you can create vibration in objects?
How is timbre differentfrom noise?

2. Listentothe selectionin Hearthe Musicasaclass.

What sounds can you identify ?

Whatinstruments do you hear?

How would you describe the essence of these songs?
How do they make you feel? Why ?

3.Watch CYMATICS musicvideoasaclass.

Isit easierto see vibrations through mediumsinthe video
compared to justlistening? Discuss how the vibrations alter
the objects.

CLOSE

Watch the videos ontransmission of sound, musical experiments,
and PBS documentary. Practice different frequencies with you
piano, drum, guitar, or various instruments in your classroom.

ASSESS

Did the studentsread the article?

Did they answer the review questions?

Did they pay attention to the details of each song and select
theirown?

MUSIC ALIVE! TEACHER’S GUIDE « Vol.41, No.6

musicalive.com



OBJECTIVES

Perceive and analyze artistic work (Re7)
Interpretintentand meaning in artistic work (Re8)
Apply criteriato evaluate artistic work (Re9)

MATERIALS

MusicAlivel magazines (Vol.41 No.6)
Computer or mobile device with internetaccess

START

1. Ask studentstoread thetexton pages 17 ontheirown

2. Have one of the students read aloud the text on page XX

3. Play Jon Batiste’s “FREEDOM” (Hear the Musictrack 1on
musicalive.com), while the students read through the notation on
pages 17-18

DEVELOP
Ask students aboutthe story:

When did Batiste get his big break?

How would you describe his musical style?

How did Batiste learn howto play piano?

How did his band Stay Human perform their music initially ?
Whatis Batiste's goal through his work with his humanitarian
effortsin NewYork City?

What was Batiste’s contribution to Soul? How is it differentto
Trent Reznorand Atticus Finch’s contribution?

Whatisthe aloum WE ARE about?

Why are the 2022 GRAMMY Awards so importantto Batiste?
Which newrealmis Batiste entering into in May 2022?

Which education program is attracting a new generation of jazz

lovers young and old?

2. Ask students questions aboutthe song/notation:

Which Jon Batiste albumis “FREEDOM"” from?
What are some recognitions the song has received?

9

“FREEDOM”
BY JON BATISTE

Meets National Core Arts Standards 7-9

Isthissongfastorslow?

Whatkey isthesongin?

What was the source of inspiration for Batiste to write “FREE-
DOM"?

How many sharps/flats are in the key signature?

Which bar does the first verse begin?

Whatis this song about?

Whatinstruments are heard at the beginning of the song?

How does it make you feel?Why do you think it makes you feel that
way?

Which part of the song is your favorite and why?

CLOSE

Watch the music video for “FREEDOM.” How does each video cap-
turethe essence of the lyrical content of the songs?

Discuss:The music video for “FREEDOM" tells a story about allowing
yourselfto be free to move your body and experience joy.Which part
resonates with you the mostand why? Do you think this video was
successfulin sharing its intended message?

ASSESS

Did the studentsfollow along with the song?
Did they answerthe discussion questions?
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OBJECTIVES

Develop and refine artistic work for presentation (Pr5)

Perceive and analyze artistic work (Re7)

Apply criteriato evaluate artistic work (Re9)

Relate artistic ideas and works with societal, cultural and historical
contextto deepen understanding (Cn77)

MATERIALS

MusicAlive! magazines (Vol.41No.6)
Computer or mobile device with internetaccess

START
Askyour studentstoread “Listening Guide” on pages XX-XX.

DEVELOP

Play “Greatest Love of All” byWhitney Houston (Hear the Music
track2 on musicalive.com) while having the students follow along
with thetimeline.

2. Askstudents aboutthe song.

Whatinstrument do you hearintheintro?
Isthetempo fastorslow?

How would you describe Houston's voice?

Whatis this song about?

Which instruments do you hear?

How does the synthesizer contribute to the song?
What adjectives would you use to describe this song?
How does this song make you feel?

What genre is the song? How do you know?

Do you like the song? Why or why not?

“GREATEST LOVE OF ALL"
BY WHITNEY HOUSTON

Meets National Core Arts Standards b, 7, 9, and 11

3. Askstudents aboutWhitney Houston and the story behind the
song.

Whatisthe story behind “Greatest Love of All"?

Who sangthe songfirst? Did it perform well on the charts?
Whenitwasfirstreleased, how did Houston’s rendition per-
form?

Whatinspired Michael Masserto write “The Greatest Love of
All?”

How was Whitney Houston discovered? Who discovered her?
Whatare Houston’s top three songs?

CLOSE

Asaclass, watch the official lyric video for

“GreatestLove of All.”

Doesthe video capture the determination of the vocal lyrics?
Why orwhy not?

Discuss determination and beating the odds. Are there any other
famous figures besides Muhammad Alithat were determined to fight
forwhatthey believed in? Create alist of figures that beat the odds
and have students write a paragraph for each.

Compare the George Benson original song to the Whitney
Houston version. Both renditions were famous and award-winning.
Discuss key differences and similarities between the two versions.

If a current artist were to remake the song, who would it be and
why?

ASSESS

Did the students follow along with the Listening Guide?
Did they listen to the song using the timeline?

Did they answerthe supplemental questions?

MUSIC ALIVE! TEACHER’S GUIDE « Vol.41, No.6

musicalive.com



Name:

Crossword Puzzle

2
L

1
2 3
4 5 6
7 8
9
10
11 12
13
14
15 16
Across: 2 Down: V
2. Colbert bandleader 1. SONY debuted in 1978
4. Firebird composer 3. Nat'l Jazz Museum location
6. Unlikely famous conductor? 5. 1st pop song in commercial
8. "State Farm" composer 6. Square physics plate
9. Natural frequency of instrument 7. Music releases sadness in __ min.
11. Sensation of frequency 10. Music stuck in your head
13. Where the jingle got its start 12. Unit for frequency
15. Top comedic music act 14. Movie of Batiste fame

16. "Greatest Love of All" singer

1
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SOLUTION

Crossword Puzzle

Y
o

1 W
2 B A T N T E 3 H
L A
4 S T 5 R A \ N S K Y 6 C @) @) P E R
E M H L
7 T \ 8 M A N L O w E
9 H A R M O N C S N A M
L D
R V] 10 E N
T T A n P T C 12 H
E 13 R A D O E
E O W 14 S R
N 15 Y A N K O \ (@ 16 H O U N T @) N
R V] z
M L
Across: 2 Down: V
2. Colbert bandleader 1. SONY debuted in 1978
4. Firebird composer 3. Nat'l Jazz Museum location
6. Unlikely famous conductor? 5. 1st pop song in commercial
8. "State Farm" composer 6. Square physics plate
9. Natural frequency of instrument 7. Music releases sadness in __ min.
11. Sensation of frequency 10. Music stuck in your head
13. Where the jingle got its start 12. Unit for frequency
15. Top comedic music act 14. Movie of Batiste fame
16. "Greatest Love of All" singer
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Music Alive Word Find
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Words are hidden N \y = & and N

Find the following words in the puzzle.

STRATOCASTER
SYMPHONY

TIMBRE

INTERVAL

JAZL

ADVERTISING
AMPLITUDE

JINGLE
LYRIC

BILLBOARD

MELODICA
PHYSICS
RADIO

COMMERCIAL
FREEDOM
FREQUENCY

GRAMMY
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SOLUTION
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\ Music Alive Word Find )
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Make Sure You Teach Your Students To

Protect Their Hearing! f/,z:

Etymotic's “Adopt-A-Band” program ETYMOTIC ER20 SMB-C

is now called Etymotic Education EDUCATION ER20 SMB-C
PRICING $10'25

plus shipping

ETYMOTIC Minimum order

25 pairs -
EDUCATION P ER20XSD-UF-C

Purchase orders
F ly Adopt-A-Band
(Formerly °pP and) accepted, but products $1 4 .9 5

. . shipped upon payment ioDi
For more information and to order plus shipping

info@intunepartners.com ER20XSD.UF-C
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SEE THEMUSIC

See watchmojo.com’s list of top 10jingles
https://www.youtube.com/watch?v=gZ1nfdO 3Aw&t=596s

Nike “Revolution”
https://vimeo.com/89811766?7embedded=true&source=vimeo logo&owner=3261067

“Seethe USA inyour Chevrolet” by Dinah Shore
https://www.youtube.com/watch?v=qhR8GZ WWMM

“HereWe Go” by Paul Riski, used inWalmart Commercial
https://www.youtube.com/watch?v=7g50PlyZ7SM&t=2s

“Here ComesThe Hotstepper” by Ini Kamoze, used in Evian Commercial
https://www.youtube.com/watch?v=KorH9yNUY 1k&t=73s

“CYMATICS: Science vs. Music” by Nigel John Stanford
https://www.youtube.com/watch?v=Q3oltpVadfs

LEARN MORE

WatchWhitney Houston
https://www.youtube-nocookie.com/embed/lYzIVDIE72w?autoplay=1&iv_load policy=3&loop=1&modestbranding=

1&playlist=1YzIVDIE72w

Anearwormis asnippet of music thatyou just can't get out of your head.
Watchthese adultsTRY to not sing along with the jingles of their youth.
https://www.youtube.com/watch?v=dvSZUvwZuEl

Watch the music videoto “I| NeedYou” https://www.youtube.com/watch?v=AXT00sWwuTQ

Watch Stay Human perform: https://www.youtube.com/watch?v=Gwg8jwST1go
Watch the music videoto “FREEDOM” https://www.youtube.com/watch?v=3YHVC1DcHmo

Watch 8 Crazy Experiments Using Sound: https://www.youtube.com/watch?v=rYrdiQckGhw

Learn abouttransmission of sound: https://www.youtube.com/watch?v=GkNJvZINSEY &t=291s

EXTRACREDIT

Listentothe George Benson rendition of “The Greatest Love of All”
https://www.youtube-nocookie.com/embed/Bw26pG7ubak?autoplay=1&iv_load policy=3&loop=1&modestbranding
=1&playlist=Bw26p G7ubak

Learn more aboutthe Creation of CYMATICS
https://nigelstanford.com/Cymatics/default.aspx?s=youtube&p=Chladni

1"

MUSIC ALIVE! TEACHER’S GUIDE « Vol.41, No.6

musicalive.com



STUDENT
QUIZ
ANSWERS

Vol.41, No.6

GOOD VIBRATIONS

1. Sound is created when objects strike or vibrate and
then moves from one location to another.

2. Plucked string,Vocal cords, Speaker diaphragm,
Tuning fork, Organism’s legs or wings

3.False
4. High (orfast) frequency sound wave

5.Theloudness of asound is subjective.
The same sound will not be perceived to have the
same loudnesstoallindividuals.

6.The middle eartransforms the energy of the wave
into internal vibrations oftiny bones inthe middle ear
whichtransformsthese vibrations into acompressed
wave.

7.Properties of the air, such as temperature and
humidity

8.The object’stimbre vibrates ata single frequency

9. Objects make sounds and vibrate at a set of
frequencies that have no mathematical relationship
between them, they vibrate with several frequencies,
producing acomplex sound wave thatis clanky and
noisy.

10. Different pitches induce vibrations on the plate,
forming patterns using salt or sand.

12

JINGLEALLTHEWAY
1.Wheaties

2. Recording equipment had not been invented yet!

3.Thejingle went nation wide after seeing sales growin
Minneapolis, MN, the only areathe jingle was aired.

4.Riseintelevision use

5. Could be more creative, using animation, dancing, and
visual effects

6.The shorter and simplerthe melody, the more likely to be
remembered.

7.Barry Manilow
8.1987

9. Companies leveraged emotional and cultural expe-
rience as opposed to the direct sale of products them-
selves.

10.30seconds

JONBATISTEHAS SOUL
1. Lionel Batiste, Milton Batiste, and Russell Batiste Jr.
2.Eightyearsold

3.Taking classical music lessons and transcribing
video game music

4. Melodica

5.Thealbum was recorded entirely in subway cars and
on streetcorners.

6. Chronology ofaDream: Live at the Village Vanguard
and Medlitations.

7.He composed the original music for the soundtrack.

8.Heearned 11 GRAMMY nominations, more than any
otherartist.

9. Co-Directorand CuratoratThe National Jazz Muse-
um,Traveling Ambassador for “Music Unites”

10."American Symphony”
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